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Job Title: Director of Product Management - Antenna and RF Connectivity Solutions 

Reports To: President & CEO 

FLSA Status:  Exempt 

Department: Product Management 
Location: USA –Wayne, PA or Merlin, OR 
 

Job Description and Summary 

The Director of Product Management – Antenna and RF Connectivity (A&C) is a key strategic and tactical position 

operating as part of the Linx management team and will function as a General Manager with oversight for the 

Company’s most important strategic product initiatives.  The Director of Product Management will work in a fast-

paced New Product Development environment and will lead a cross functional development team in support of the 

3-Year strategic plan.   

In this role, the incumbent will be responsible for the 4P’s (Product Development, Price, Promotion and Place) of a 

diverse Antenna and RF Connector product categories.  This position will be looked upon as being the company’s 

leading expert on the products, customer needs, market dynamics, competition, market size and trends. 

Duties and Responsibilities:  
 

➢ The position will work closely with and report directly to the CEO who is located in the Wayne, PA office.   
➢ Responsible for the delivery of the 3-5 year and annual break through objectives for the Antenna and RF 

Connectivity Revenue, Gross Margin and Profitability growth targets through New Product Development/ 
Innovation and fundamental lifecycle management of legacy products. 

➢ Develop and own Linx A&C New and Existing Broad Product Strategies and Tactical Plans as they relate to the 
overarching Policy Deployment 3-5 Year and Annual breakthrough objectives.   

➢ Create and own the market roadmap, including not only the growth segments of the market (both products 
and customers), but also "table stakes" segments. 

➢ Frequent updates and daily management of the New Product Roadmap looking outward 24-months at any 
given time. 

➢ Actively audit and manage Linx A&C product positioning, information, pricing and inventory levels in the 
distribution channel (primarily Digi-Key and Mouser) to maximize sales throughput.   

➢ Own program and project management of Antenna & Connectivity products, including generation of non-
engineering content of stage-gate review documents and weekly project management meetings. 

➢ Interact and engage with a diverse global supply chain base frequently in support of the development of 
winning products. 

➢ Will own the Voice of Customer process for the Antenna and Connectivity leveraging findings to build business 
cases for future new product consideration. 

➢ Implement and lead an interactive training curriculum for internal and external stakeholders.  
➢ Is the single person accountable for Policy Deployment initiatives related to A&C new product launches.   
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Qualifications and Required Skills 

➢ Progressive career with 7-years minimum experience with radio frequency electronics components in product 
management and/ or sales roles.       

o Highly preferred RF Antenna or RF Interconnect Manufacturer. 
o Preferred product management experience  

➢ Bachelor’s Degree in Business Management, Marketing or Engineering. (MBA highly desired) 
➢ Must be able to work independently with minimal supervision. 
➢ Strong understanding of Physics, RF Principles and Theory related to Antenna and Passive Interconnect design, 

technology and manufacturing. 
➢ Must have a strong understanding and can manage New Product Development tools such as Toll- Gate or 

Stage Gate. 
➢ Possess an understanding of and has worked in a Policy Deployment or Goal Deployment strategic operating 

environment. 
➢ Driven, with an entrepreneurial spirit and a sense of urgency. Must be resourceful, proactive and aggressive. 
➢ Highly organized, detail-oriented and possessing a high level of integrity. 
➢ Team player that works well in collaborative situations. 
➢ Natural leadership skills capable of getting things done when not in charge and the ability to work with all 

teams in the company. 
➢ Extensive customer and field experience is a must. 
➢ Exceptional written and oral communication skills required. 
➢ Must be very comfortable with the concept of large data and be able to create tools that leverage the 

company’s competitive, customer and market data that will lead to the generation of business cases for 
winning products. 

➢ Requires frequent domestic or international business travel up to 50%. 
➢ Must be able to fly domestically and internationally and drive rental cars.    

➢ Computer Skills: proficient in Microsoft Word; Microsoft Excel; Microsoft PowerPoint; Internet Explorer; CRM; 
Social Media (Twitter, LinkedIn, Facebook, etc.); Microsoft Outlook.  Experience with Tableau or other data 
warehousing tools. 

Attributes  

➢ Intelligent: Top 20% intelligence.  Ability to quickly learn and understand Linx business and products.  

➢ Communication: Excellent communications and presentations skills as well as exceptional writing and editing 

skills are a must. 

➢ Initiative: Develop solutions and take autonomous action and continuously and consistently over deliver. 

➢ Integrity: Maintain high ethical standards; value honesty and fairness over profit or personal gain. 

➢ Teamwork: Ability to work independently as well as in a group towards the same goal. 

➢ Sense of Urgency: Understand that the role typically is in response to internal and external customers with an 

immediate need, and can address the request quickly, efficiently and clearly. 

Physical Demands: The physical demands described here are representative of those that must be met by an 

employee to successfully perform the essential functions of this job. Reasonable accommodations may be made to 

enable individuals with disabilities to perform the essential functions. While performing the duties of this job, the 

employee is regularly required to sit and use hands for 8+ hours a day.  
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About Linx Technologies:  Linx Technologies is a profitable, fast growing wireless technology company that 

develops and manufactures antennas, connectors, wireless modules and accessories to allow design engineers to 

easily implement wireless into their products.   While the work environment is fast-paced, and demanding, we 

focus on keeping our environment non- bureaucratic.  We believe that hiring managers often incorrectly overvalue 

experience relative to talent. We value passion, work ethic, and intellect foremost and see experience as helpful to 

the success but can be gained by doing the job and with our support and the right educational foundation.   

Linx operates out of two locations, its headquarters, engineering team and factory in Southern Oregon and a 

marketing, sales and executive office in the Philadelphia area.   The Southern Oregon headquarters is located in a 

beautiful custom-built facility in Merlin, Oregon, which is in the Rogue Valley near Grants Pass and the Rogue 

River. The area is a popular destination for hiking, mountain biking, rafting, and other activities. Ashland, home of 

the Oregon Shakespeare Festival and Southern Oregon University, is less than an hour away.   The CEO and the 

marketing team are located in the Philadelphia office.   The Philadelphia area, notable for its rich history and 

outstanding universities, is a bustling community and the fifth largest city in the United States of America.  

 
Linx Core Values:  

➢ Highest integrity with everyone: Integrity is never compromised in our daily work.  We pride ourselves on 
doing the right thing.   Ensure that our work benefits the communities where we operate.   

➢ Profit is not the goal; it is the byproduct: Linx focuses first on providing the best quality product and service 
for the customer.  In order, we focus on safety, quality, delivery and cost.  We focus on delivering long-term 
benefits to customers and sustaining loyal, productive customer relationships. Focus on long-term strategic 
vs. short-term firefighting. 

➢ Empower every engineer a to become a hero: Linx helps the customer’s experience of implementing 
technology as simple as possible from the design of the product, to documentation, to support, to ensure 
the product is shipped timely without error.   Every time we interact with a customer, their experience with 
us should be easy. 

➢ Market leadership by thinking differently and innovatively: Linx focuses on delivering a better offering to 
customers by being exceptionally well in all aspects from engineering, to sales, to operations.  By asking 
what our customers value, what we can focus on and a strong delivery.   

➢ We can do that! Linx has a bias for taking action by recognizing problems and opportunities. Employees 

suggest solutions and take initial steps when getting supervisor approval or help, rather than presenting 

an issue and waiting for direction. We encourage and entrepreneurial spirit and can-do attitude.    

Maintaining focus on what is most important.  Employees need to be able to prioritize and to act with a 

sense of urgency when needed. 

➢ We are humble team players: No ego.  Bias for “We” instead of “I”.  We work collaboratively with customers, 
suppliers, and fellow associates at all levels toward mutual objectives. A blameless environment by focusing 
on issues rather than seeking to find who is at fault. 

➢ We learn by doing: Employees take the initiative to growth professionally to acquire new skills and 

abilities, embracing and executing on strength assignments and proactively seeking and working on gaps 

in knowledge or skill. We invest in the education and development of our team. 

 

 

Linx is an equal opportunity employer. 


